
LBS Research Online

K Yong, P V Mannucci and M Lander
Fostering creativity across countries: The moderating effect of cultural bundles on creativity
Article

This version is available in the LBS Research Online repository: https://lbsresearch.london.edu/
id/eprint/1321/

Yong, K, Mannucci, P V and Lander, M

(2020)

Fostering creativity across countries: The moderating effect of cultural bundles on creativity.

Organizational Behavior and Human Decision Processes, 157. pp. 1-45. ISSN 0749-5978

DOI: https://doi.org/10.1016/j.obhdp.2019.12.004

Elsevier
https://www.sciencedirect.com/science/article/pii/...

Users may download and/or print one copy of any article(s) in LBS Research Online for purposes of
research and/or private study. Further distribution of the material, or use for any commercial gain, is
not permitted.

https://lbsresearch.london.edu/view/lbs_authors/2746763.html
https://lbsresearch.london.edu/id/eprint/1321/
https://lbsresearch.london.edu/id/eprint/1321/
https://lbsresearch.london.edu/view/lbs_authors/2746763.html
https://doi.org/10.1016/j.obhdp.2019.12.004
https://www.sciencedirect.com/science/article/pii/S0749597818300888


 

 

Appendix B 
Studies Considered but Excluded From the Meta-Analyses 

 
Excluded Because Country Was Not Specified / Multiple Countries Were Included 
(Twenty-nine) 
Azoulay, P., Graff Zivin, J. S., &Manso, G. (2011). Incentives and creativity: evidence from the academic life 
sciences. The RAND Journal of Economics, 42(3), 527-554. 

Barrett, J. D., Vessey, W. B., Griffith, J. A., Mracek, D., & Mumford, M. D. (2014). Predicting scientific creativity: 
the role of adversity, collaborations, and work strategies. Creativity Research Journal, 26(1), 39-52. 

Beuk, F., & Basadur, T. (2016). Regulatory focus, task engagement and divergent thinking. Creativity and 
Innovation Management, 25(2), 199-210. 

Bockstedt, J., Druehl, C., & Mishra, A. (2015). Problem-solving effort and success in innovation contests: The role 
of national wealth and national culture. Journal of Operations Management, 36, 187-200. 

Chiu, S. C. (2013). Position, experience, and knowledge creation: A longitudinal case study of Chinese academic 
networks. Social Behavior and Personality, 41(6), 1009-1018. 

Christensen, B. T., Hartmann, P. V., & Rasmussen, T. H. (2017). Threshold Theory Tested in an Organizational 
Setting: The Relation Between Perceived Innovativeness and Intelligence in a Large Sample of Leaders. Creativity 
Research Journal, 29(2), 188-193. 

Chua, R. Y., Roth, Y., & Lemoine, J. F. (2015). The impact of culture on creativity: How cultural tightness and 
cultural distance affect global innovation crowdsourcing work. Administrative Science Quarterly, 60(2), 189-227. 

Criscuolo, P., Salter, A., & Ter Wal, A. L. (2014). Going underground: Bootlegging and individual innovative 
performance. Organization Science, 25(5), 1287-1305. 

Eubanks, D. L., Palanski, M. E., Swart, J., Hammond, M. M., & Oguntebi, J. (2016). Creativity in Early and 
Established Career: Insights into Multi‐Level Drivers from Nobel Prize Winners. The Journal of Creative Behavior, 
50(4), 229-251. 

Furnham, A. (2015). The bright and dark side correlates of creativity: Demographic, ability, personality traits and 
personality disorders associated with divergent thinking. Creativity Research Journal, 27(1), 39-46. 

Godart, F. C., Maddux, W. W., Shipilov, A. V., & Galinsky, A. D. (2015). Fashion with a foreign flair: Professional 
experiences abroad facilitate the creative innovations of organizations. Academy of Management Journal, 58(1), 195-
220. 

Hirst, G., Van Dick, R., & Van Knippenberg, D. (2009). A social identity perspective on leadership and employee 
creativity. Journal of Organizational Behavior, 30(7), 963-982. 

Hirst, G., Van Knippenberg, D., & Zhou, J. (2009). A cross-level perspective on employee creativity: Goal 
orientation, team learning behavior, and individual creativity. Academy of Management Journal, 52(2), 280-293. 

Hirst, G., Van Knippenberg, D., Zhou, Q., Zhu, C. J., & Tsai, P. C. F. (2018). Exploitation and exploration climates’ 
influence on performance and creativity: Diminishing returns as function of self-efficacy. Journal of Management, 
44(3), 870-891. 

Huang, C. E., & Liu, C. H. S. (2015). Employees and creativity: Social ties and access to heterogeneous knowledge. 
Creativity Research Journal, 27(2), 206-213. 

Kim, K., & Choi, S. B. (2017). Influences of creative personality and working environment on the research 
productivity of business school faculty. Creativity Research Journal, 29(1), 10-20. 

Kyvik, O., Zhang, Y., & Romero-Martinez, A. M. (2012). Value dimensions and creativity: an international 
comparative study. International Journal of Manpower, 33(4), 349-366. 

Li, E. Y., Liao, C. H., & Yen, H. R. (2013). Co-authorship networks and research impact: A social capital 
perspective. Research Policy, 42(9), 1515-1530. 



 

 

Liu, C. H. (2013). The processes of social capital and employee creativity: empirical evidence from 
intraorganizational networks. The International Journal of Human Resource Management, 24(20), 3886-3902. 

Martinez, M. G. (2015). Solver engagement in knowledge sharing in crowdsourcing communities: Exploring the link 
to creativity. Research Policy, 44(8), 1419-1430. 

Pollick, M. F., & Kumar, V. K. (1997). Creativity styles of supervising managers. The Journal of Creative Behavior, 
31(4), 260-270. 

Rego, A., Sousa, F., Pina e Cunha, M., Correia, A., & Saur-Amaral, I. (2007). Leader Self-Reported Emotional 
Intelligence and Perceived Employee Creativity: An Exploratory Study. Creativity and Innovation Management, 
16(3), 250-264. 

Rodan, S., & Galunic, C. (2004). More than network structure: how knowledge heterogeneity influences managerial 
performance and innovativeness. Strategic Management Journal, 25(6), 541-562. 

Saether, E. A., & Sætre, A. S. (2017). The impact of individual motivations on idea submission and future 
motivation to participate in an organization's virtual idea campaign. Creativity and Innovation Management, 26(4), 
379-390. 

Schweitzer, F., Gassmann, O., & Rau, C. (2014). Lessons from ideation: Where does user involvement lead us?. 
Creativity and Innovation Management, 23(2), 155-167. 

Teigland, R., Chen, Y., & Fey, C. F. (2009). Contingency effects of national culture and institusions on how social 
networks influence creativity. Academy of Management Proceedings (Vol. 1), 1-6. 

Tortoriello, M., & Krackhardt, D. (2010). Activating cross-boundary knowledge: The role of Simmelian ties in the 
generation of innovations. Academy of Management Journal, 53(1), 167-181. 

Wong, S. S., & Boh, W. F. (2014). The contingent effects of social network sparseness and centrality on managerial 
innovativeness. Journal of Management Studies, 51(7), 1180-1203. 

Yunlu, D. G., Clapp-Smith, R., & Shaffer, M. (2017). Understanding the role of cultural intelligence in individual 
creativity. Creativity Research Journal, 29(3), 236-243. 

 

Excluded Because of Non-Organizational Setting (Two Hundred and Thirty-three) 
Acar, S., & Runco, M. A. (2014). Assessing associative distance among ideas elicited by tests of divergent thinking. 
Creativity Research Journal, 26(2), 229-238. 

Agnoli, S., Franchin, L., Rubaltelli, E., & Corazza, G. E. (2015). An eye-tracking analysis of irrelevance processing 
as moderator of openness and creative performance. Creativity Research Journal, 27(2), 125-132. 

Agogué, M., Kazakçi, A., Hatchuel, A., Le Masson, P., Weil, B., Poirel, N., & Cassotti, M. (2014). The impact of 
type of examples on originality: Explaining fixation and stimulation effects. The Journal of Creative Behavior, 
48(1), 1-12. 

Amado, D., Del Villar, F., Sánchez‐Miguel, P. A., Leo, F. M., & García‐Calvo, T. (2016). Analysis of the impact of 
creative technique on the motivation of Physical Education students in dance content: gender differences. The 
Journal of Creative Behavior, 50(1), 64-79. 

Anderson, L. R., & Fiedler, F. E. (1964). The effect of participatory and supervisory leadership on group creativity. 
Journal of Applied Psychology, 48(4), 227-236. 

Anderson, R. C., Pitts, C., & Smolkowski, K. (2017). Creative Ideation Meets Relational Support: Measuring Links 
Between these Factors in Early Adolescence. Creativity Research Journal, 29(3), 244-256. 

Andreas, S. F., Zech, S., Coyle, T. R., & Rindermann, H. (2016). Unconventionality and Originality: Does Self-
Assessed Unconventionality Increase Original Achievement?. Creativity Research Journal, 28(2), 198-206. 

Antes, A. L., & Mumford, M. D. (2009). Effects of time frame on creative thought: Process versus problem-solving 
effects. Creativity Research Journal, 21(2-3), 166-182. 



 

 

Baer, M., Leenders, R. T. A., Oldham, G. R., & Vadera, A. K. (2010). Win or lose the battle for creativity: The 
power and perils of intergroup competition. Academy of Management Journal, 53(4), 827-845. 

Baer, M., Oldham, G. R., Hollingshead, A. B., & Jacobsohn, G. C. (2008). The personality composition of teams and 
creativity: The moderating role of team creative confidence. Journal of Creative Behavior, 42, 255-282. 

Barczak, G., Lassk, F., & Mulki, J. (2010). Antecedents of team creativity: An examination of team emotional 
intelligence, team trust and collaborative culture. Creativity and Innovation Management, 19(4), 332-345. 

Basadur, M., & Head, M. (2001). Team performance and satisfaction: A link to cognitive style within a process 
framework. The Journal of Creative Behavior, 35(4), 227-248. 

Batey, M., Chamorro-Premuzic, T., & Furnham, A. (2010). Individual differences in ideational behavior: can the big 
five and psychometric intelligence predict creativity scores?. Creativity Research Journal, 22(1), 90-97. 

Bateson, P., & Nettle, D. (2014). Playfulness, ideas, and creativity: A Survey. Creativity Research Journal, 26(2), 
219-222. 

Baughman, W. A., & Mumford, M. D. (1995). Process-analytic models of creative capacities: Operations influencing 
the combination-and-reorganization process. Creativity Research Journal, 8(1), 37-62. 

Blazhenkova, O., & Kozhevnikov, M. (2016). Types of creativity and visualization in teams of different educational 
specialization. Creativity Research Journal, 28(2), 123-135. 

Bledow, R., Rosing, K., & Frese, M. (2013). A dynamic perspective on affect and creativity. Academy of 
Management Journal, 56(2), 432-450. 

Botella, M., Zenasni, F., & Lubart, T. (2015). Alexithymia and affect intensity of fine artists. The Journal of Creative 
Behavior, 49(1), 1-12. 

Bouchard Jr, T. J., & Hare, M. (1970). Size, performance, and potential in brainstorming groups. Journal of Applied 
Psychology, 54(1p1), 51-55. 

Bowers, M. T., Green, B. C., Hemme, F., & Chalip, L. (2014). Assessing the relationship between youth sport 
participation settings and creativity in adulthood. Creativity Research Journal, 26(3), 314-327. 

Brass, J., & Niu, W. (2016). The Impact of Implicit Self-Theory on Rated Creativity in Third-and Sixth-Graders. 
Creativity Research Journal, 28(3), 318-327. 

Brown, G., & Baer, M. (2015). Protecting the turf: The effect of territorial marking on others’ creativity. Journal of 
Applied Psychology, 100(6), 1785. 

Burroughs, J. E., Dahl, D. W., Moreau, C. P., Chattopadhyay, A., & Gorn, G. J. (2011). Facilitating and rewarding 
creativity during new product development. Journal of Marketing, 75(4), 53-67. 

Burroughs, J. E., & Mick, D. G. (2004). Exploring antecedents and consequences of consumer creativity in a 
problem-solving context. Journal of Consumer Research, 31(2), 402-411. 

Cantero, M. J., Alfonso-Benlliure, V., & Melero, R. (2016). Creativity in middle childhood: Influence of perceived 
maternal sensitivity, self-esteem, and shyness. Creativity Research Journal, 28(1), 105-113. 

Chen, B., Hu, W., & Plucker, J. A. (2016). The effect of mood on problem finding in scientific creativity. The 
Journal of Creative Behavior, 50(4), 308-320. 

Chiang, N. C., & Chen, M. L. (2017). Benefits of Incubation on Divergent Thinking. Creativity Research Journal, 
29(3), 282-291. 

Choi, H. S., & Thompson, L. (2005). Old wine in a new bottle: Impact of membership change on group creativity. 
Organizational Behavior and Human Decision Processes, 98(2), 121-132. 

Chou, C., Yang, K. P., & Jhan, J. (2015). Empowerment strategies for ideation through online communities. 
Creativity and Innovation Management, 24(1), 169-181. 

Clark, K., & James, K. (1999). Justice and positive and negative creativity. Creativity Research Journal, 12(4), 311-
320. 



 

 

Cline, V. B., Richards Jr, J. M., & Needham, W. E. (1963). Creativity tests and achievement in high school science. 
Journal of Applied Psychology, 47(3), 184-189. 

Cohen, J. R., & Ferrari, J. R. (2010). Take some time to think this over: The relation between rumination, indecision, 
and creativity. Creativity Research Journal, 22(1), 68-73. 

Collaros, P. A., & Anderson, L. R. (1969). Effect of perceived expertness upon creativity of members of 
brainstorming groups. Journal of Applied Psychology, 53(2p1), 159-163. 

Connolly, T., Jessup, L. M., & Valacich, J. S. (1990). Effects of anonymity and evaluative tone on idea generation in 
computer-mediated groups. Management Science, 36(6), 689-703. 

Cooper, R. B., & Jayatilaka, B. (2006). Group creativity: The effects of extrinsic, intrinsic, and obligation 
motivations. Creativity Research Journal, 18(2), 153-172. 

Copeland, C. T. (2016). Take some time to feel this over: Relations between mood responses, indecision, and 
creativity. Creativity Research Journal, 28(1), 11-15. 

Corgnet, B., Espín, A. M., & Hernán-González, R. (2016). Creativity and cognitive skills among millennials: 
thinking too much and creating too little. Frontiers in psychology, 7, 1626. 

Cummings, L. L., Hinton, B. L., & Gobdel, B. C. (1975). Creative behavior as a function of task environment: 
Impact of objectives, procedures, and controls. Academy of Management Journal, 18(3), 489-499. 

Curşeu, P. L. (2010). Team creativity in web site design: An empirical test of a systemic model. Creativity Research 
Journal, 22(1), 98-107. 

Dahl, D. W., & Moreau, C. P. (2007). Thinking inside the box: Why consumers enjoy constrained creative 
experiences. Journal of Marketing Research, 44(3), 357-369. 

Dahmen-Wassenberg, P., Kämmerle, M., Unterrainer, H. F., & Fink, A. (2016). The relation between different facets 
of creativity and the dark side of personality. Creativity Research Journal, 28(1), 60-66. 

Dailey, A., Martindale, C., & Borkum, J. (1997). Creativity, synesthesia, and physiognomic perception. Creativity 
Research Journal, 10(1), 1-8. 

Deng, L., Wang, L., & Zhao, Y. (2016). How creativity was affected by environmental factors and Individual 
characteristics: A cross-cultural comparison perspective. Creativity Research Journal, 28(3), 357-366. 

Dennis, A. R., & Valacich, J. S. (1994). Group, sub-group, and nominal group idea generation: New rules for a new 
media?. Journal of Management, 20(4), 723-736. 

De Pauw, A. S., Venter, D., & Neethling, K. (2011). The effect of negotiator creativity on negotiation outcomes in a 
bilateral negotiation. Creativity Research Journal, 23(1), 42-50. 

Diener, M. L., Wright, C. A., Brehl, B., & Black, T. (2016). Socioemotional Correlates of Creative Potential in 
Preschool Age Children: Thinking Beyond Student Academic Assessments. Creativity Research Journal, 28(4), 450-
457. 

Diener, M. L., Wright, C. A., Smith, K. N., & Wright, S. D. (2014). Assessing visual-spatial creativity in youth on 
the autism spectrum. Creativity Research Journal, 26(3), 328-337. 

Dollinger, S. J., Burke, P. A., & Gump, N. W. (2007). Creativity and values. Creativity Research Journal, 19(2-3), 
91-103. 

Doron, E. (2016). Short Term Intervention Model for Enhancing Divergent Thinking among School Aged Children. 
Creativity Research Journal, 28(3), 372-378. 

Dostál, D., Plháková, A., & Záškodná, T. (2017). Domain‐specific creativity in relation to the level of empathy and 
systemizing. The Journal of Creative Behavior, 51(3), 225-239. 

Dow, G. T. (2015). Do cheaters never prosper? The impact of examples, expertise, and cognitive load on 
cryptomnesia and inadvertent self-plagiarism of creative tasks. Creativity Research Journal, 27(1), 47-57. 



 

 

Drus, M., Kozbelt, A., & Hughes, R. R. (2014). Creativity, psychopathology, and emotion processing: A liberal 
response bias for remembering negative information is associated with higher creativity. Creativity Research 
Journal, 26(3), 251-262. 

Ederer, F., & Manso, G. (2013). Is Pay for Performance Detrimental to Innovation?. Management Science, 59(7), 
1496-1513. 

Eisenman, R. (1969). Creativity and academic major: Business versus English majors. Journal of Applied 
Psychology, 53(5), 392-395. 

Ellwood, S., Pallier, G., Snyder, A., & Gallate, J. (2009). The incubation effect: Hatching a solution?. Creativity 
Research Journal, 21(1), 6-14. 

Erbas, A. K., & Bas, S. (2015). The contribution of personality traits, motivation, academic risk-taking and 
metacognition to the creative ability in mathematics. Creativity Research Journal, 27(4), 299-307. 

Fern, E. F. (1982). The use of focus groups for idea generation: the effects of group size, acquaintanceship, and 
moderator on response quantity and quality. Journal of Marketing Research, 19, 1-13. 

Firth, L., Alderson-Day, B., Woods, N., & Fernyhough, C. (2015). Imaginary Companions in Childhood: Relations 
to Imagination Skills and Autobiographical Memory in Adults. Creativity Research Journal, 27(4), 308-313. 

Fong, C. T. (2006). The effects of emotional ambivalence on creativity. Academy of Management Journal, 49(5), 
1016-1030. 

Ford, C. M. (1999). Interpretive style, motivation, ability and context as predictors of executives’ creative 
performance. Creativity and Innovation Management, 8(3), 188-196. 

Friedrich, T. L., & Mumford, M. D. (2009). The effects of conflicting information on creative thought: A source of 
performance improvements or decrements?. Creativity Research Journal, 21(2-3), 265-281. 

Galati, F. (2015). Complexity of judgment: What makes possible the convergence of expert and nonexpert ratings in 
assessing creativity. Creativity Research Journal, 27(1), 24-30. 

Garfield, M. J., Taylor, N. J., Dennis, A. R., & Satzinger, J. W. (2001). Research report: modifying paradigms—
individual differences, creativity techniques, and exposure to ideas in group idea generation. Information Systems 
Research, 12(3), 322-333. 

Gasper, K. (2004). Permission to seek freely? The effect of happy and sad moods on generating old and new ideas. 
Creativity Research Journal, 16 (2-3), 215-229. 

Giambatista, R. C., & Bhappu, A. D. (2010). Diversity’s harvest: Interactions of diversity sources and 
communication technology on creative group performance. Organizational Behavior and Human Decision 
Processes, 111(2), 116-126. 

Gino, F., Argote, L., Miron-Spektor, E., & Todorova, G. (2010). First, get your feet wet: The effects of learning from 
direct and indirect experience on team creativity. Organizational Behavior and Human Decision Processes, 111(2), 
102-115. 

Girotra, K., Terwiesch, C., & Ulrich, K. T. (2010). Idea generation and the quality of the best idea. Management 
Science, 56(4), 591-605. 

Goncalo, J. A., Chatman, J. A., Duguid, M. M., & Kennedy, J. A. (2015). Creativity from constraint? How the 
political correctness norm influences creativity in mixed-sex work groups. Administrative Science Quarterly, 60(1), 
1-30. 

Goncalo, J. A., & Duguid, M. M. (2012). Follow the crowd in a new direction: When conformity pressure facilitates 
group creativity (and when it does not). Organizational Behavior and Human Decision Processes, 118(1), 14-23. 

Goncalo, J. A., & Staw, B. M. (2006). Individualism–collectivism and group creativity. Organizational Behavior 
and Human Decision Processes, 100(1), 96-109. 

Gostoli, S., Cerini, V., Piolanti, A., & Rafanelli, C. (2017). Creativity, Bipolar Disorder Vulnerability and 
Psychological Well-Being: A Preliminary Study. Creativity Research Journal, 29(1), 63-70. 



 

 

Gu, C., Hu, B. Y., Ngwira, F. F., Jing, Z., & Zhou, Z. (2016). The effect of general creative personality and freedom 
of task choice on adolescents' social creativity. The Journal of Creative Behavior, 50(2), 132-149. 

Guo, J., & McLeod, P. L. (2014). The Impact of Semantic Relevance and Heterogeneity of Pictorial Stimuli on 
Individual Brainstorming: An Extension of the SIAM Model. Creativity Research Journal, 26(3), 361-367. 

Han, J., Long, H., & Pang, W. (2017). Putting Raters in Ratees’ Shoes: Perspective Taking and Assessment of 
Creative Products. Creativity Research Journal, 29(3), 270-281. 

Hannam, K., & Narayan, A. (2015). Intrinsic motivation, organizational justice, and creativity. Creativity Research 
Journal, 27(2), 214-224. 

Hao, N., Ku, Y., Liu, M., Hu, Y., Grabner, R. H., & Fink, A. (2014). Enhancing verbal creativity via brief 
interventions during an incubation interval. Creativity Research Journal, 26(1), 30-38. 

Harrington, D. M., & Chin-Newman, C. S. (2017). Conscious Motivations of Adolescent Visual Artists and Creative 
Writers: Similarities and Differences. Creativity Research Journal, 29(4), 442-451. 

Hartzell, S. A., & Hong, E. (2016). Exploring the relationship between adolescent activities and choice of graduate 
school discipline: Implications for creativity development. The Journal of Creative Behavior, 50(2), 109-131. 

Hasirci, D., & Demirkan, H. (2007). Understanding the effects of cognition in creative decision making: A creativity 
model for enhancing the design studio process. Creativity Research Journal, 19(2-3), 259-271. 

Haught, C. (2015). The role of constraints in creative sentence production. Creativity Research Journal, 27(2), 160-
166. 

Hinton, B. L. (1968). Environmental frustration and creative problem solving. Journal of Applied Psychology, 52(3), 
211-217. 

Hoffmann, J., Ivcevic, Z., & Brackett, M. (2016). Creativity in the Age of Technology: Measuring the Digital 
Creativity of Millennials. Creativity Research Journal, 28(2), 149-153. 

Hong, E., O’Neil, H. F., & Peng, Y. (2016). Effects of explicit instructions, metacognition, and motivation on 
creative performance. Creativity Research Journal, 28(1), 33-45. 

James, K., & Asmus, C. (2001). Personality, cognitive skills, and creativity in different life domains. Creativity 
Research Journal, 13(2), 149-159. 

James, K., & Eisenberg, J. (2004). Personal identity and group identity influences on algorithmic and original task 
performance. Creativity Research Journal, 16(1), 91-103. 

Jung, D. I. (2001). Transformational and transactional leadership and their effects on creativity in groups. Creativity 
Research Journal, 13(2), 185-195. 

Kabanoff, B., & Bottger, P. (1991). Effectiveness of creativity training and its relation to selected personality factors. 
Journal of Organizational Behavior, 12(3), 235-248. 

Kachelmeier, S. J., Reichert, B. E., & Williamson, M. G. (2008). Measuring and motivating quantity, creativity, or 
both. Journal of Accounting Research, 46(2), 341-373. 

Kachelmeier, S. J., & Williamson, M. G. (2010). Attracting creativity: The initial and aggregate effects of contract 
selection on creativity-weighted productivity. The Accounting Review, 85(5), 1669-1691. 

Kandler, C., Riemann, R., Angleitner, A., Spinath, F. M., Borkenau, P., & Penke, L. (2016). The nature of creativity: 
The roles of genetic factors, personality traits, cognitive abilities, and environmental sources. Journal of Personality 
and Social Psychology, 111(2), 230. 

Kapoor, H. (2015). The creative side of the dark triad. Creativity Research Journal, 27(1), 58-67. 

Karwowski, M. (2015). Peer effect on students’ creative self‐concept. The Journal of Creative Behavior, 49(3), 211-
225. 

Karwowski, M. (2016). The dynamics of creative self-concept: Changes and reciprocal relations between creative 
self-efficacy and creative personal identity. Creativity Research Journal, 28(1), 99-104. 



 

 

Karwowski, M., Jankowska, D. M., Gajda, A., Marczak, M., Groyecka, A., & Sorokowski, P. (2016). Greater male 
variability in creativity outside the WEIRD world. Creativity Research Journal, 28(4), 467-470. 

Kasof, J. (1997). Creativity and breadth of attention. Creativity Research Journal, 10(4), 303-315. 

Kaufmann, G., & Vosburg, S. K. (2002). The effects of mood on early and late idea production. Creativity Research 
Journal, 14(3-4), 317-330. 

Kaufman, S. B., Kozbelt, A., Silvia, P., Kaufman, J. C., Ramesh, S., & Feist, G. J. (2016). Who finds Bill Gates 
sexy? Creative mate preferences as a function of cognitive ability, personality, and creative achievement. The 
Journal of Creative Behavior, 50(4), 294-307. 

Kemmelmeier, M., & Walton, A. P. (2016). Creativity in Men and Women: Threat, Other-Interest, and Self-
Assessment. Creativity Research Journal, 28(1), 78-88. 

Kéri, S. (2011). Solitary minds and social capital: Latent inhibition, general intellectual functions and social network 
size predict creative achievements. Psychology of Aesthetics, Creativity, and the Arts, 5(3), 215-221. 

Khedhaouria, A., & Ribiere, V. (2013). The influence of team knowledge sourcing on team creativity: Evidences 
from information system development. The Learning Organization, 20(4/5), 308-321. 

Kim, J. (2015). Physical activity benefits creativity: squeezing a ball for enhancing creativity. Creativity Research 
Journal, 27(4), 328-333. 

Kirkham, J. A., & Kidd, E. (2017). The effect of Steiner, Montessori, and national curriculum education upon 
children's pretence and creativity. The Journal of Creative Behavior, 51(1), 20-34. 

Klein, S. P., & Owens Jr, W. A. (1965). Faking of a scored life history blank as a function of criterion objectivity. 
Journal of Applied Psychology, 49(6), 452-454. 

Kopcsó, K., & Láng, A. (2017). Regulated divergence: Textual patterns, creativity and cognitive emotion regulation. 
Creativity Research Journal, 29(2), 218-223. 

Kratzer, J., & Lettl, C. (2008). A social network perspective of lead users and creativity: An empirical study among 
children. Creativity and Innovation Management, 17(1), 26-36. 

Kristensson, P., Magnusson, P. R., & Matthing, J. (2002). Users as a hidden resource for creativity: Findings from an 
experimental study on user involvement. Creativity and Innovation Management, 11(1), 55-61. 

Kristensson, P., & Norlander, T. (2003). The creative product and the creative processes in virtual environments. 
Creativity and Innovation Management, 12(1), 32-40. 

Krumm, G., Lemos, V., & Filippetti, V. A. (2014). Factor structure of the Torrance Tests of Creative Thinking 
Figural Form B in Spanish-speaking children: Measurement invariance across gender. Creativity Research Journal, 
26(1), 72-81. 

Kurtzberg, T. R. (1998). Creative thinking, a cognitive aptitude, and integrative joint gain: A study of negotiator 
creativity. Creativity Research Journal, 11(4), 283-293. 

Kuscevic, D., Kardum, G., & Brajcic, M. (2014). Visual preferences of young school children for paintings from the 
20th century. Creativity Research Journal, 26(3), 297-304. 

Leahy, K. (2016). Winning the Future: An Investigation into the Creativity Capacity Across the Levels of Education 
in Ireland. Creativity Research Journal, 28(2), 188-197. 

LeBoutillier, N., Barry, R., & Westley, D. (2014). The role of schizotypy in predicting performance on figural and 
verbal imagery-based measures of creativity. Creativity Research Journal, 26(4), 461-467. 

Lee, Y. S., Chang, J. Y., & Choi, J. N. (2017). Why Reject Creative Ideas? Fear as a Driver of Implicit Bias Against 
Creativity. Creativity Research Journal, 29(3), 225-235. 

Leikin, M., & Tovli, E. (2014). Bilingualism and creativity in early childhood. Creativity Research Journal, 26(4), 
411-417. 

Lennartsson, A. K., Horwitz, E. B., Theorell, T., & Ullén, F. (2017). Creative Artistic Achievement Is Related to 
Lower Levels of Alexithymia. Creativity Research Journal, 29(1), 29-36. 



 

 

Li, Y. H., Tseng, C. Y., Tsai, A. C. H., Huang, A. C. W., & Lin, W. L. (2016). Different brain wave patterns and 
cortical control abilities in relation to different creative potentials. Creativity Research Journal, 28(1), 89-98. 

Liang, C., Chang, C. C., & Hsu, Y. (2014). Differential effects of personality traits and environmental predictors on 
reproductive and creative imagination. The Journal of Creative Behavior, 48(4), 237-253. 

Lin, W. L., & Shih, Y. L. (2016). Designing EEG Neurofeedback Procedures to Enhance Open-ended versus Closed-
ended Creative Potentials. Creativity Research Journal, 28(4), 458-466. 

Lonergan, D. C., Scott, G. M., & Mumford, M. D. (2004). Evaluative aspects of creative thought: Effects of 
appraisal and revision standards. Creativity Research Journal, 16 (2-3), 231-246. 

Ma, C. C. E., & Rapee, R. M. (2015). Differences in mathematical performance, creativity potential, and need for 
cognitive closure between Chinese and Australian students. The Journal of Creative Behavior, 49(4), 295-310. 

MacCrimmon, K. R., & Wagner, C. (1994). Stimulating ideas through creative software. Management Science, 
40(11), 1514-1532. 

Madjar, N., & Shalley, C. E. (2008). Multiple tasks' and multiple goals' effect on creativity: Forced incubation or just 
a distraction?. Journal of Management, 34(4), 786-805. 

Maier, N. R., & Hoffman, L. R. (1961). Organization and creative problem solving. Journal of Applied Psychology, 
45(4), 277-280. 

Malycha, C. P., & Maier, G. W. (2017). The Random-Map Technique: Enhancing Mind-Mapping with a Conceptual 
Combination Technique to Foster Creative Potential. Creativity Research Journal, 29(2), 114-124. 

Mann, S., & Cadman, R. (2014). Does being bored make us more creative?. Creativity Research Journal, 26(2), 165-
173. 

Marakas, G. M., & Elam, J. J. (1997). Creativity enhancement in problem solving: through software or process?. 
Management Science, 43(8), 1136-1146. 

Marguc, J., Van Kleef, G. A., & Förster, J. (2015). Welcome interferences: dealing with obstacles promotes creative 
thought in goal pursuit. Creativity and Innovation Management, 24(2), 207-216. 

Martín-Brufau, R., & Corbalán, J. (2016). Creativity and Psychopathology: sex matters. Creativity Research Journal, 
28(2), 222-228. 

Mashal, N., & Coblentz, S. (2014). Creative Interpretations of Novel Conceptual Combinations in Aging. Creativity 
Research Journal, 26(2), 158-164. 

Maslej, M. M., Rain, M., Fong, K., Oatley, K., & Mar, R. A. (2014). The hierarchical personality structure of 
aspiring creative writers. Creativity Research Journal, 26(2), 192-202. 

Massetti, B. (1996). An empirical examination of the value of creativity support systems on idea generation. MIS 
Quarterly, 20(1), 83-97. 

McGlynn, R. P., McGurk, D., Effland, V. S., Johll, N. L., & Harding, D. J. (2004). Brainstorming and task 
performance in groups constrained by evidence. Organizational Behavior and Human Decision Processes, 93(1), 75-
87. 

McLeod, P. L., Lobel, S. A., & Cox, T. H. (1996). Ethnic diversity and creativity in small groups. Small Group 
Research, 27(2), 248-264. 

Meadow, A., & Parnes, S. J. (1959). Evaluation of training in creative problem solving. Journal of Applied 
Psychology, 43(3), 189-194. 

Mecca, J. T., & Mumford, M. D. (2014). Imitation and creativity: Beneficial effects of propulsion strategies and 
specificity. The Journal of Creative Behavior, 48(3), 209-236. 

Mihelič, K. K., & Aleksić, D. (2017). “Dear Employer, Let Me Introduce Myself”–Flow, Satisfaction with Work–
Life Balance and Millennials’ Creativity. Creativity Research Journal, 29(4), 397-408. 

Miller, A. L. (2014). A self-report measure of cognitive processes associated with creativity. Creativity Research 
Journal, 26(2), 203-218. 



 

 

Miron-Spektor, E., & Beenen, G. (2015). Motivating creativity: The effects of sequential and simultaneous learning 
and performance achievement goals on product novelty and usefulness. Organizational Behavior and Human 
Decision Processes, 127, 53-65. 

Miron-Spektor, E., Efrat-Treister, D., Rafaeli, A., & Schwarz-Cohen, O. (2011). Others' anger makes people work 
harder not smarter: The effect of observing anger and sarcasm on creative and analytic thinking. Journal of Applied 
Psychology, 96(5), 1065-1075. 

Miron-Spektor, E., Gino, F., & Argote, L. (2011). Paradoxical frames and creative sparks: Enhancing individual 
creativity through conflict and integration. Organizational Behavior and Human Decision Processes, 116(2), 229-
240. 

Moreau, C. P., & Dahl, D. W. (2005). Designing the solution: The impact of constraints on consumers' creativity. 
Journal of Consumer Research, 32(1), 13-22. 

Morrison, R. G., McCarthy, S. W., & Molony, J. M. (2017). The Experience of Insight Follows Incubation in the 
Compound Remote Associates Task. The Journal of Creative Behavior, 51(2), 180-187. 

Navaresse, D. O., Yauch, C. A., Goff, K., & Fonseca, D. J. (2014). Assessing the effects of organizational culture, 
rewards, and individual creativity on technical workgroup performance. Creativity Research Journal, 26(4), 439-
455. 

Nemeržitski, S. (2017). Implicit Theories of Creativity of Secondary School Students from Estonia and Russia: 
Effects of Collectivism, Individualism, and A Bilingual Educational Environment. Creativity Research Journal, 
29(1), 56-62. 

Nemiro, J., Larriva, C., & Jawaharlal, M. (2017). Developing creative behavior in elementary school students with 
robotics. The Journal of Creative Behavior, 51(1), 70-90. 

Osburn, H. K., & Mumford, M. D. (2006). Creativity and planning: Training interventions to develop creative 
problem-solving skills. Creativity Research Journal, 18(2), 173-190. 

Ottemiller, D. D., Elliott, C. S., & Giovannetti, T. (2014). Creativity, overinclusion, and everyday tasks. Creativity 
Research Journal, 26(3), 289-296. 

Owens, W. A. (1969). Cognitive, noncognitive, and environmental correlates of mechanical ingenuity. Journal of 
Applied Psychology, 53(3p1), 199-208. 

Paek, S. H., Park, H., Runco, M. A., & Choe, H. S. (2016). The contribution of ideational behavior to creative 
extracurricular activities. Creativity Research Journal, 28(2), 144-148. 

Paletz, S. B., & Peng, K. (2009). Problem finding and contradiction: Examining the relationship between naive 
dialectical thinking, ethnicity, and creativity. Creativity Research Journal, 21(2-3), 139-151. 

Palmiero, M., Di Giacomo, D., & Passafiume, D. (2014). Divergent thinking and age-related changes. Creativity 
Research Journal, 26(4), 456-460. 

Palmiero, M., Nakatani, C., & van Leeuwen, C. (2017). Visual Creativity Across Cultures: A Comparison Between 
Italians and Japanese. Creativity Research Journal, 29(1), 86-90. 

Paulus, P. (2000). Groups, teams, and creativity: The creative potential of idea‐generating groups. Applied 
Psychology, 49(2), 237-262. 

Paulus, P. B., & Yang, H. C. (2000). Idea generation in groups: A basis for creativity in organizations. 
Organizational Behavior and Human Decision Processes, 82(1), 76-87. 

Pannells, T.C., & Claxton , A.F. 2008. Happiness, creative ideation, and locus of control. Creativity Research 
Journal, 20(1): 67–71 

Pearsall, M. J., Ellis, A. P., & Evans, J. M. (2008). Unlocking the effects of gender faultlines on team creativity: Is 
activation the key?. Journal of Applied Psychology, 93(1), 225-234. 

Peilloux, A., & Botella, M. (2016). Ecological and dynamical study of the creative process and affects of scientific 
students working in groups. Creativity Research Journal, 28(2), 165-170. 



 

 

Pérez-Fabello, M. J., Campos, A., & Meana, J. C. (2014). Vividness and control of mental imagery and the 
components of in-depth drawing. Creativity Research Journal, 26(2), 244-247. 

Perry-Smith, J. E. (2014). Social network ties beyond nonredundancy: An experimental investigation of the effect of 
knowledge content and tie strength on creativity. Journal of Applied Psychology, 99(5), 831. 

Pfundmair, M., Frey, D., & Hodgson, T. L. (2017). Taking the focus away from the self: Low individualism 
mediates the effect of oxytocin on creativity. Creativity Research Journal, 29(1), 91-96. 

Phipps, S. T., & Prieto, L. C. (2012). Knowledge is power? An inquiry into knowledge management, its effects on 
individual creativity, and the moderating role of an entrepreneurial mindset. Academy of Strategic Management 
Journal, 11(1), 43-57. 

Piffer, D., & Hur, Y. M. (2014). Heritability of creative achievement. Creativity Research Journal, 26(2), 151-157. 

Polzer, J. T., Milton, L. P., & Swarm, W. B. (2002). Capitalizing on diversity: Interpersonal congruence in small 
work groups. Administrative Science Quarterly, 47(2), 296-324. 

Porath, C. L., & Erez, A. (2009). Overlooked but not untouched: How rudeness reduces onlookers’ performance on 
routine and creative tasks. Organizational Behavior and Human Decision Processes, 109(1), 29-44. 

Prabhu, V., Sutton, C., & Sauser, W. (2008). Creativity and certain personality traits: Understanding the mediating 
effect of intrinsic motivation. Creativity Research Journal, 20(1), 53-66. 

Puccio, G. J., Treffinger, D. J., & Talbot, R. J. (1995). Exploratory examination of relationships between creativity 
styles and creative products. Creativity Research Journal, 8(2), 157-172. 

Puente-Díaz, R., & Cavazos-Arroyo, J. (2017). Creative self-efficacy: The influence of affective states and social 
persuasion as antecedents and imagination and divergent thinking as consequences. Creativity Research Journal, 
29(3), 304-312. 

Puryear, J. S. (2015). Metacognition as a Moderator of Creative Ideation and Creative Production. Creativity 
Research Journal, 27(4), 334-341. 

Rastogi, D., & Sharma, N. K. (2010). Creativity under concurrent and sequential task conditions. Creativity Research 
Journal, 22(2), 139-150. 

Razumnikova, O. M., & Volf, N. V. (2015). Creativity-Related Hemispheric Selective Processing: Correlations on 
Global and Local Levels of Attentional Set. Creativity Research Journal, 27(4), 394-399. 

Razumnikova, O. M., Volf, N. V., & Tarasova, I. V. (2009). Strategy and results: Sex differences in electrographic 
correlates of verbal and figural creativity. Human Physiology, 35(3), 285-294. 

Reiter-Palmon, R., & Arreola, N. J. (2015). Does generating multiple ideas lead to increased creativity? A 
comparison of generating one idea vs. many. Creativity Research Journal, 27(4), 369-374. 

Reiter-Palmon, R., Mumford, M. D., O'Connor Boes, J., & Runco, M. A. (1997). Problem construction and 
creativity: The role of ability, cue consistency, and active processing. Creativity Research Journal, 10(1), 9-23. 

Reppa, G. P., & Theodorakou, K. (2015). The effect of creative gymnastics intervention on physical activity self-
efficacy in primary school students. Creativity Research Journal, 27(1), 96-101. 

Riley, M. (1993). Organization and creativity: a replication of the KAI test. Journal of Managerial Psychology, 8(6), 
i-iv. 

Riquelme, H. (2000). How to develop more creative strategic plans: results from an empirical study. Creativity and 
Innovation Management, 9(1), 14-20. 

Ritter, S. M., Kühn, S., Müller, B. C., Van Baaren, R. B., Brass, M., & Dijksterhuis, A. (2014). The creative brain: 
Corepresenting schema violations enhances TPJ activity and boosts cognitive flexibility. Creativity Research 
Journal, 26(2), 144-150. 

Rogaten, J., & Moneta, G. B. (2015). Use of creative cognition and positive affect in studying: Evidence of a 
reciprocal relationship. Creativity Research Journal, 27(2), 225-231. 



 

 

Rook, L. (2014). Exposure to the color red enhances creative thinking depending on appetitive-aversive cues. 
Creativity Research Journal, 26(1), 124-130. 

Sagiv, L., Arieli, S., Goldenberg, J., & Goldschmidt, A. (2010). Structure and freedom in creativity: The interplay 
between externally imposed structure and personal cognitive style. Journal of Organizational Behavior, 31(8), 1086-
1110. 

Sellier, A. L., & Dahl, D. W. (2011). Focus! Creative success is enjoyed through restricted choice. Journal of 
Marketing Research, 48(6), 996-1007. 

Sen, S. (2016). Applying the Mixed Rasch Model to the Runco Ideational Behavior Scale. Creativity Research 
Journal, 28(4), 426-434. 

Shalley, C. E. (1991). Effects of productivity goals, creativity goals, and personal discretion on individual creativity. 
Journal of Applied Psychology, 76(2), 179-185. 

Shalley, C. E. (1995). Effects of coaction, expected evaluation, and goal setting on creativity and productivity. 
Academy of Management Journal, 38(2), 483-503. 

Shalley, C. E., & Oldham, G. R. (1997). Competition and creative performance: Effects of competitor presence and 
visibility. Creativity Research Journal, 10(4), 337-345. 

Shalley, C. E., & Perry-Smith, J. E. (2001). Effects of social-psychological factors on creative performance: The role 
of informational and controlling expected evaluation and modeling experience. Organizational Behavior and Human 
Decision Processes, 84(1), 1-22. 

Sharma, S., & Babu, N. (2017). Interplay between creativity, executive function and working memory in middle-
aged and older adults. Creativity Research Journal, 29(1), 71-77. 

Sheldon, K. M. (1995). Creativity and self-determination in personality. Creativity Research Journal, 8(1), 25-36. 

Silva, J. E., Ferreira, P., Coimbra, J. L., & Menezes, I. (2017). Theater and Psychological Development: Assessing 
Socio-Cognitive Complexity in the Domain of Theater. Creativity Research Journal, 29(2), 157-166. 

Simmons, A. L. (2011). The influence of openness to experience and organizational justice on creativity. Creativity 
Research Journal, 23(1), 9-23. 

Simmons, A. L., & Ren, R. (2009). The influence of goal orientation and risk on creativity. Creativity Research 
Journal, 21(4), 400-408. 

Simper, N., Reeve, R., & Kirby, J. R. (2016). Effects of concept mapping on creativity in photo stories. Creativity 
Research Journal, 28(1), 46-51. 

Sitar, A. S., Černe, M., Aleksić, D., & Mihelič, K. K. (2016). Individual learning styles and creativity. Creativity 
Research Journal, 28(3), 334-341. 

Smith, R. E., MacKenzie, S. B., Yang, X., Buchholz, L. M., & Darley, W. K. (2007). Modeling the determinants and 
effects of creativity in advertising. Marketing Science, 26(6), 819-833. 

Sosik, J. J., Kahai, S. S., & Avolio, B. J. (1998). Transformational leadership and dimensions of creativity: 
Motivating idea generation in computer-mediated groups. Creativity Research Journal, 11(2), 111-121. 

Sousa, F. C., Monteiro, I. P., Walton, A. P., & Pissarra, J. (2014). Adapting creative problem solving to an 
organizational context: A study of its effectiveness with a student population. Creativity and Innovation 
Management, 23(2), 111-120. 

Stephan, E. (2017). The influence of a foreign versus native language on creativity. Creativity Research Journal, 
29(4), 426-432. 

Stone, T. H. (1971). Effects of mode of organization and feedback level on creative task groups. Journal of Applied 
Psychology, 55(4), 324-330. 

Storme, M., Lubart, T., Myszkowski, N., Cheung, P. C., Tong, T., & Lau, S. (2017). A Cross‐Cultural Study of Task 
Specificity in Creativity. The Journal of Creative Behavior, 51(3), 263-274. 



 

 

Street, W. R. (1974). Brainstorming by individuals, coacting and interacting groups. Journal of Applied Psychology, 
59(4), 433-436. 

Sun, L., Xiang, W., Yang, C., Yang, Z., & Lou, Y. (2014). The Role of Sketching States in the Stimulation of Idea 
Generation: An Eye Movement Study. Creativity Research Journal, 26(3), 305-313. 

Taggar, S. (2001). Group composition, creative synergy, and group performance. The Journal of Creative Behavior, 
35(4), 261-286. 

Taggar, S. (2002). Individual creativity and group ability to utilize individual creative resources: A multilevel model. 
Academy of Management Journal, 45(2), 315-330. 

Tan, C. S., & Qu, L. (2015). Stability of the positive mood effect on creativity when task switching, practice effect, 
and test item differences are taken into consideration. The Journal of Creative Behavior, 49(2), 94-110. 

Tan, J., Zhang, H., & Wang, L. (2015). Network closure or structural hole? The conditioning effects of network‐level 
social capital on innovation performance. Entrepreneurship Theory and Practice, 39(5), 1189-1212. 

Taylor, D. W., Berry, P. C., & Block, C. H. (1958). Does group participation when using brainstorming facilitate or 
inhibit creative thinking?. Administrative Science Quarterly, 3 (1), 23-47. 

Tidikis, V., Ash, I. K., & Collier, A. F. (2017). The Interaction of Emotional Valence and Arousal on Attentional 
Breadth and Creative Task Performance. Creativity Research Journal, 29(3), 313-330. 

Toubia, O. (2006). Idea generation, creativity, and incentives. Marketing Science, 25(5), 411-425. 

Trench, M., & Minervino, R. (2015). Training to generate creative metaphors by reviving dormant analogies. 
Creativity Research Journal, 27(2), 188-197. 

Tyagi, T. K. (2016). Mathematical creativity and mathematical aptitude: A cross-lagged Panel analysis. Creativity 
Research Journal, 28(3), 328-333. 

Tyagi, T. K. (2017). Mathematical Intelligence and Mathematical Creativity: A Causal Relationship. Creativity 
Research Journal, 29(2), 212-217. 

Ulger, K. (2015). The structure of creative thinking: Visual and verbal areas. Creativity Research Journal, 27(1), 
102-106. 

Van Leeuwen, W., & Baas, M. (2017). Creativity Under Attack: How People’s Role in Competitive Conflict Shapes 
Their Creative Idea Generation. Creativity Research Journal, 29(4), 354-369. 

Verhaeghen, P., Trani, A. N., & Aikman, S. N. (2017). On Being Found: How Habitual Patterns of Thought 
Influence Creative Interest, Behavior, and Ability. Creativity Research Journal, 29(1), 1-9. 

Vuculescu, O., & Bergenholtz, C. (2014). How to solve problems with crowds: a computer‐based simulation model. 
Creativity and Innovation Management, 23(2), 121-136. 

Wang, L., Xu, X., Wang, Q., Healey, G., Su, L., & Pang, W. (2017). Are Individuals with Schizophrenia or 
Schizotypy More Creative? Evidence from Multiple Tests of Creative Potential. Creativity Research Journal, 29(2), 
145-156. 

Weinstein, E. C., Clark, Z., DiBartolomeo, D. J., & Davis, K. (2014). A decline in creativity? It depends on the 
domain. Creativity Research Journal, 26(2), 174-184. 

Welter, M. M., Jaarsveld, S., & Lachmann, T. (2017). Problem Space Matters: The Development of Creativity and 
Intelligence in Primary School Children. Creativity Research Journal, 29(2), 125-132. 

Welter, M. M., Jaarsveld, S., van Leeuwen, C., & Lachmann, T. (2016). Intelligence and creativity: over the 
threshold together?. Creativity Research Journal, 28(2), 212-218. 

Weisskopf-Joelson, E., & Eliseo, T. S. (1961). An experimental study of the effectiveness of brainstorming. Journal 
of applied psychology, 45(1), 45-49. 

Westby, E. L., & Dawson, V. L. (1995). Creativity: Asset or burden in the classroom?. Creativity Research Journal, 
8(1), 1-10. 



 

 

White, H. A., & Shah, P. (2016). Scope of semantic activation and innovative thinking in college students with 
ADHD. Creativity Research Journal, 28(3), 275-282. 

Wong, M. K. Y., & So, W. C. (2016). Spoken narrative assessment: A supplementary measure of children’s 
creativity. Creativity Research Journal, 28(4), 471-477. 

Xiao, F., Wang, L., Chen, Y., Zheng, Z., & Chen, W. (2015). Dispositional and situational autonomy as moderators 
of mood and creativity. Creativity Research Journal, 27(1), 76-86. 

Yang, J. S., & Hung, H. V. (2015). Emotions as constraining and facilitating factors for creativity: Companionate 
love and anger. Creativity and Innovation Management, 24(2), 217-230. 

Yu, Q., Zhang, S., & Zhang, J. H. (2017). Association of Dopamine D2 Receptor Gene with Creative Ideation. 
Creativity Research Journal, 29(2), 108-113. 

Yuan, F., & Zhou, J. (2008). Differential effects of expected external evaluation on different parts of the creative 
idea production process and on final product creativity. Creativity Research Journal, 20(4), 391-403. 

Zhou, J. (1998). Feedback valence, feedback style, task autonomy, and achievement orientation: Interactive effects 
on creative performance. Journal of Applied Psychology, 83(2), 261-276. 

Zhou, J., & Oldham, G. R. (2001). Enhancing creative performance: Effects of expected developmental assessment 
strategies and creative personality. The Journal of Creative Behavior, 35(3), 151-167. 

Ziller, R. C., Behringer, R. D., & Goodchilds, J. D. (1962). Group creativity under conditions of success or failure 
and variations in group stability. Journal of Applied Psychology, 46(1), 43-49. 

Zmigrod, S., Colzato, L. S., & Hommel, B. (2015). Stimulating creativity: modulation of convergent and divergent 
thinking by transcranial direct current stimulation (tDCS). Creativity Research Journal, 27(4), 353-360. 

 
Excluded Because Creativity Was Measured at the Team Level of Analysis (Sixty-six) 
Açıkgöz, A., Günsel, A., Kuzey, C., & Seçgin, G. (2016). Functional diversity, absorptive capability and product 
success: The moderating role of project complexity in new product development teams. Creativity and Innovation 
Management, 25(1), 90-109. 

Agostini, L., Nosella, A., & Filippini, R. (2016). Towards an Integrated View of the Ambidextrous Organization: A 
Second‐Order Factor Model. Creativity and Innovation Management, 25(1), 129-141. 

Amabile, T. M., & Conti, R. (1999). Changes in the work environment for creativity during downsizing. Academy of 
Management Journal, 42(6), 630-640. 

Ancona, D. G., &Caldwell, D. F. (1992). Demography and design: Predictors of new product team performance. 
Organization Science, 3(3), 321-341. 

Andries, P., & Thorwarth, S. (2014). Should Firms Outsource their Basic Research? The Impact of Firm Size on 
In‐House versus Outsourced R&D Productivity. Creativity and Innovation Management, 23(3), 303-317. 

Blau, J. R., & McKinley, W. (1979). Ideas, complexity, and innovation. Administrative Science Quarterly, 24 (2), 
200-219. 

Büchel, B., Nieminen, L., Armbruster-Domeyer, H., & Denison, D. (2013). Managing stakeholders in team-based 
innovation: The dynamics of knowledge and trust networks. European Journal of Innovation Management, 16(1), 22-
49. 

Carmeli, A., & Paulus, P. B. (2015). CEO ideational facilitation leadership and team creativity: The mediating role 
of knowledge sharing. The Journal of Creative Behavior, 49(1), 53-75. 

Chandrasekaran, A., Linderman, K., & Schroeder, R. (2015). The role of project and organizational context in 
managing high‐tech R&D projects. Production and Operations Management, 24(4), 560-586. 

Chang, S. C., Tein, S. W., & Lee, H. M. (2010). Social capital, creativity, and new product advantage: An empirical 
study. International Journal of Electronic Business Management, 8(1), 43. 



 

 

Chen, J., Neubaum, D. O., Reilly, R. R., & Lynn, G. S. (2015). The relationship between team autonomy and new 
product development performance under different levels of technological turbulence. Journal of Operations 
Management, 33, 83-96. 

Chen, M. H. (2006). Understanding the benefits and detriments of conflict on team creativity process. Creativity and 
Innovation Management, 15(1), 105-116. 

Chen, M. H. (2007). Entrepreneurial leadership and new ventures: Creativity in entrepreneurial teams. Creativity and 
Innovation Management, 16(3), 239-249. 

Chen, M. H. (2009). Guanxi networks and creativity in Taiwanese project teams. Creativity and Innovation 
Management, 18(4), 269-277. 

Curşeu, P. L., & ten Brink, T. (2016). Minority dissent as teamwork related mental model: implications for 
willingness to dissent and group creativity. Thinking Skills and Creativity, 22, 86-96. 

Dahl, D. W., & Moreau, P. (2002). The influence and value of analogical thinking during new product ideation. 
Journal of Marketing Research, 39(1), 47-60. 

De Dreu, C. K., & West, M. A. (2001). Minority dissent and team innovation: the importance of participation in 
decision making. Journal of Applied Psychology, 86(6), 1191-1201. 

Dokko, G., Kane, A. A., & Tortoriello, M. (2014). One of us or one of my friends: How social identity and tie 
strength shape the creative generativity of boundary-spanning ties. Organization Studies, 35(5), 703-726. 

Eggers, F., Lovelace, K. J., & Kraft, F. (2017). Fostering creativity through critical thinking: The case of business 
start‐up simulations. Creativity and Innovation Management, 26(3), 266-276. 

Fairchild, J., & Hunter, S. T. (2014). “We've Got Creative Differences”: The Effects of Task Conflict and 
Participative Safety on Team Creative Performance. The Journal of Creative Behavior, 48(1), 64-87. 

Ford, C. M., Sharfman, M. P., & Dean, J. W. (2008). Factors associated with creative strategic decisions. Creativity 
and Innovation Management, 17(3), 171-185. 

Gundry, L. K., Ofstein, L. F., & Monllor, J. (2016). Entrepreneurial team creativity: Driving innovation from 
ideation to implementation. Journal of Enterprising Culture, 24(01), 55-77. 

Hoegl, M., &Parboteeah, K. P. (2007). Creativity in innovative projects: How teamwork matters. Journal of 
Engineering and Technology Management, 24(1), 148-166. 

Hoever, I. J. J., Zhou, J., & van Knippenberg, D. (2018). Different strokes for different teams: The contingent effects 
of positive and negative feedback on the creativity of informationally homogeneous and diverse teams. Academy of 
Management Journal, (ja). 

Homan, A. C., Buengeler, C., Eckhoff, R. A., van Ginkel, W. P., & Voelpel, S. C. (2015). The interplay of diversity 
training and diversity beliefs on team creativity in nationality diverse teams. Journal of Applied Psychology, 100(5), 
1456. 

Hu, J., Erdogan, B., Jiang, K., Bauer, T. N., & Liu, S. (2018). Leader humility and team creativity: The role of team 
information sharing, psychological safety, and power distance. Journal of Applied Psychology, 103(3), 313. 

Huang, L., Gibson, C. B., Kirkman, B. L., & Shapiro, D. L. (2017). When is traditionalism an asset and when is it a 
liability for team innovation? A two-study empirical examination. Journal of International Business Studies, 48(6), 
693-715. 

Hurley, R. F., &Hult, G. T. M. (1998). Innovation, market orientation, and organizational learning: an integration 
and empirical examination. Journal of Marketing, 62(3), 42-54. 

Jang, S. (2017). Cultural brokerage and creative performance in multicultural teams. Organization Science, 28(6), 
993-1009. 

Jia, L., Shaw, J. D., Tsui, A. S., & Park, T. Y. (2014). A social–structural perspective on employee–organization 
relationships and team creativity. Academy of Management Journal, 57(3), 869-891. 

Jiang, H., & Zhang, Q. P. (2014). Development and validation of team creativity measures: A complex systems 
perspective. Creativity and Innovation Management, 23(3), 264-275. 



 

 

Khan, M. S., Breitenecker, R. J., Gustafsson, V., & Schwarz, E. J. (2015). Innovative entrepreneurial teams: The 
give and take of trust and conflict. Creativity and Innovation Management, 24(4), 558-573. 

Kratzer, J., Leenders, R. T. A., & Van Engelen, J. M. (2004). Stimulating the potential: Creative performance and 
communication in innovation teams. Creativity and Innovation Management, 13(1), 63-71. 

Kratzer, J., Leenders, R. T. A., & Van Engelen, J. M. (2006a). Team polarity and creative performance in innovation 
teams. Creativity and Innovation Management, 15(1), 96-104. 

Kratzer, J., Leenders, R. T. A., & Van Engelen, J. M. (2006b). Managing creative team performance in virtual 
environments: an empirical study in 44 R&D teams. Technovation, 26(1), 42-49. 

Kurtzberg, T. R. (2005). Feeling creative, being creative: An empirical study of diversity and creativity in teams. 
Creativity Research Journal, 17(1), 51-65. 

Lee, Y. N., Walsh, J. P., & Wang, J. (2015). Creativity in scientific teams: Unpacking novelty and impact. Research 
Policy, 44(3), 684-697. 

Leenders, R. T. A., Van Engelen, J. M., & Kratzer, J. (2003). Virtuality, communication, and new product team 
creativity: a social network perspective. Journal of Engineering and Technology Management, 20(1), 69-92. 

Mannucci, P. V. (2017). Drawing Snow White and animating Buzz Lightyear: Technological toolkit characteristics 
and creativity in cross-disciplinary teams. Organization Science, 28(4), 711-728. 

McMahon, K., Ruggeri, A., Kämmer, J. E., & Katsikopoulos, K. V. (2016). Beyond idea generation: the power of 
groups in developing ideas. Creativity Research Journal, 28(3), 247-257. 

Merlo, O., Bell, S. J., Mengüç, B., & Whitwell, G. J. (2006). Social capital, customer service orientation and 
creativity in retail stores. Journal of Business Research, 59(12), 1214-1221. 

Mo, S., Ling, C. D., & Xie, X. Y. (2017). The curvilinear relationship between ethical leadership and team creativity: 
The moderating role of team faultlines. Journal of Business Ethics, 1-14. 

Nisula, A. M., & Kianto, A. (2016). Group Climate and Creativity in Temporary Innovation Camp Settings. 
Creativity and Innovation Management, 25(1), 157-171. 

Peng, J., Wang, Z., & Chen, X. (2018). Does Self-Serving Leadership Hinder Team Creativity? A Moderated Dual-
Path Model. Journal of Business Ethics, 1-15. 

Perry-Smith, J. E., & Shalley, C. E. (2014). A social composition view of team creativity: The role of member 
nationality-heterogeneous ties outside of the team. Organization Science, 25(5), 1434-1452. 

Pirola‐Merlo, A., & Mann, L. (2004). The relationship between individual creativity and team creativity: 
Aggregating across people and time. Journal of Organizational Behavior, 25(2), 235-257. 

Rietzschel, E. F., Nijstad, B. A., & Stroebe, W. (2014). Effects of problem scope and creativity instructions on idea 
generation and selection. Creativity Research Journal, 26(2), 185-191. 

Rost, K. (2011). The strength of strong ties in the creation of innovation. Research Policy, 40(4), 588-604. 

Santos, C. M., Uitdewilligen, S., & Passos, A. M. (2015). Why is Your Team More Creative Than Mine? The 
Influence of Shared Mental Models on Intra‐group Conflict, Team Creativity and Effectiveness. Creativity and 
Innovation Management, 24(4), 645-658. 

Shin, S. J., & Zhou, J. (2007). When is educational specialization heterogeneity related to creativity in research and 
development teams? Transformational leadership as a moderator. Journal of Applied Psychology, 92(6), 1709-1721. 

Schippers, M. C., West, M. A., & Dawson, J. F. (2015). Team reflexivity and innovation: The moderating role of 
team context. Journal of Management, 41(3), 769-788. 

Shin, Y., & Eom, C. (2014). Team proactivity as a linking mechanism between team creative efficacy, 
transformational leadership, and risk‐taking norms and team creative performance. The Journal of Creative 
Behavior, 48(2), 89-114. 

Shin, N., & Jang, Y. J. (2017). Group Creativity Training for Children: Lessons Learned from Two Award‐Winning 
Teams. The Journal of Creative Behavior, 51(1), 5-19. 



 

 

Siegel, S. M., &Kaemmerer, W. F. (1978). Measuring the perceived support for innovation in organizations. Journal 
of Applied Psychology, 63(5), 553-562. 

Sung, S. Y., & Choi, J. N. (2012). Effects of team knowledge management on the creativity and financial 
performance of organizational teams. Organizational Behavior and Human Decision Processes, 118(1), 4-13. 

Taylor, A., & Greve, H. R. (2006). Superman or the fantastic four? Knowledge combination and experience in 
innovative teams. Academy of Management Journal, 49(4), 723-740. 

Tang, C. (2010). An empirical study on firm R&D team's creativity: implications from China's hi-tech industries. 
Journal of Science and Technology Policy in China, 1(3), 275-284. 

Tang, C., Shang, J., Naumann, S. E., & Zedtwitz, M. (2014). How team identification and expertise identification 
affect R&D employees' creativity. Creativity and Innovation Management, 23(3), 276-289. 

Tang, C., & Ye, L. (2015). Diversified knowledge, R&D team centrality and radical creativity. Creativity and 
Innovation Management, 24(1), 123-135. 

Tu, Y., Lu, X., Choi, J. N., & Guo, W. (2018). Ethical Leadership and Team-Level Creativity: Mediation of 
Psychological Safety Climate and Moderation of Supervisor Support for Creativity. Journal of Business Ethics, 1-15. 

Uzzi, B., & Spiro, J. (2005). Collaboration and creativity: The small world problem. American Journal of Sociology, 
111(2), 447-504. 

Valentine, S., Godkin, L., Fleischman, G. M., &Kidwell, R. (2011). Corporate ethical values, group creativity, job 
satisfaction and turnover intention: The impact of work context on work response. Journal of Business Ethics, 98(3), 
353-372. 

Vera, D., & Crossan, M. (2005). Improvisation and innovative performance in teams. Organization Science, 16(3), 
203-224. 

Wang, X. H. F., Kim, T. Y., & Lee, D. R. (2016). Cognitive diversity and team creativity: Effects of team intrinsic 
motivation and transformational leadership. Journal of Business Research, 69(9), 3231-3239. 

West, M. A., & Anderson, N. R. (1996). Innovation in top management teams. Journal of Applied Psychology, 81(6), 
680-693. 

Zhang, W., Zhang, Q., & Song, M. (2015). How do Individual‐Level Factors Affect the Creative Solution Formation 
Process of Teams?. Creativity and Innovation Management, 24(3), 508-524. 

 
Excluded Because Creativity Was Measured at the Organizational Level of Analysis (Fifty-
one) 
Badiola-Sánchez, A., &Coto-Millán, P. (2013). Creativity, Innovation and Technical Efficiency: An Analysis from 
the Nordic Countries and the Atlantic ARC. IUP Journal of Knowledge Management, 11(1), 58-71. 

Bellini, E., Dell'Era, C., Frattini, F., & Verganti, R. (2017). Design‐Driven Innovation in Retailing: An Empirical 
Examination of New Services in Car Dealership. Creativity and Innovation Management, 26(1), 91-107. 

Bengtsson, L., Lakemond, N., Lazzarotti, V., Manzini, R., Pellegrini, L., & Tell, F. (2015). Open to a select few? 
Matching partners and knowledge content for open innovation performance. Creativity and Innovation Management, 
24(1), 72-86. 

Beugelsdijk, S. (2008). Strategic human resource practices and product innovation. Organization Studies, 29(6), 821-
847. 

Bogers, M., Foss, N. J., & Lyngsie, J. (2018). The “human side” of open innovation: The role of employee diversity 
in firm-level openness. Research Policy, 47(1), 218-231. 

Craig, J. B., Pohjola, M., Kraus, S., & Jensen, S. H. (2014). Exploring relationships among proactiveness, risk‐taking 
and innovation output in family and non‐family firms. Creativity and Innovation Management, 23(2), 199-210. 



 

 

Crema, M., & Verbano, C. (2016). Managing intellectual capital in Italian manufacturing SMEs. Creativity and 
Innovation Management, 25(3), 408-421. 

Crossland, C., Zyung, J., Hiller, N. J., & Hambrick, D. C. (2014). CEO career variety: Effects on firm-level strategic 
and social novelty. Academy of Management Journal, 57(3), 652-674. 

Custódio, C., Ferreira, M. A., & Matos, P. (2017). Do general managerial skills spur innovation?. Management 
Science. 

De Visser, M., & Faems, D. (2015). Exploration and Exploitation within Firms: The Impact of CEO s' Cognitive 
Style on Incremental and Radical Innovation Performance. Creativity and Innovation Management, 24(3), 359-372. 

Fang, G., Ma, X., Ren, L., & Zhou, Q. (2014). Antecedents of network capability and their effects on innovation 
performance: an empirical test of hi‐tech firms in China. Creativity and Innovation Management, 23(4), 436-452. 

Fay, D., Shipton, H., West, M. A., & Patterson, M. (2015). Teamwork and organizational innovation: The 
moderating role of the HRM context. Creativity and Innovation Management, 24(2), 261-277. 

Fleming, L., King III, C., & Juda, A. I. (2007). Small worlds and regional innovation. Organization Science, 18(6), 
938-954. 

Gao, G. Y., Xie, E., & Zhou, K. Z. (2015). How does technological diversity in supplier network drive buyer 
innovation? Relational process and contingencies. Journal of Operations Management, 36, 165-177. 

Giustiniano, L., Lombardi, S., & Cavaliere, V. (2016). How knowledge collecting fosters organizational creativity. 
Management Decision, 54(6), 1464-1496. 

Godart, F. C., Shipilov, A. V., & Claes, K. (2014). Making the most of the revolving door: The impact of outward 
personnel mobility networks on organizational creativity. Organization Science, 25(2), 377-400. 

Goduscheit, R. C., & Knudsen, M. P. (2015). How Barriers to Collaboration Prevent Progress in Demand for 
Knowledge: A Dyadic Study of Small and Medium‐Sized Firms, Research and Technology Organizations and 
Universities. Creativity and Innovation Management, 24(1), 29-54. 

Govendo, J. A. (2005). Workforce, diversity and corporate creativity. Handbook of Business Strategy, 6(1), 213-218. 

Grabner, I. (2014). Incentive system design in creativity-dependent firms. The Accounting Review, 89(5), 1729-1750. 

Gundry, L. K., Muñoz‐Fernandez, A., Ofstein, L. F., & Ortega‐Egea, T. (2016). Innovating in organizations: a model 
of climate components facilitating the creation of New value. Creativity and Innovation Management, 25(2), 223-
238. 

Haneda, S., & Ito, K. (2018). Organizational and human resource management and innovation: Which management 
practices are linked to product and/or process innovation?. Research Policy, 47(1), 194-208. 

Hong, J. C., Hwang, I. Y., & Lin, C. L. (2003). Chi and organizational creativity: A case study of three Taiwanese 
computer firms. Creativity and Innovation Management, 12(4), 202-210. 

Huang, S., Ding, D., & Chen, Z. (2014). Entrepreneurial leadership and performance in Chinese new ventures: A 
moderated mediation model of exploratory innovation, exploitative innovation and environmental dynamism. 
Creativity and Innovation Management, 23(4), 453-471. 

Ingram, T. (2016). Relationships between talent management and organizational performance: The role of climate 
for creativity. Entrepreneurial Business and Economics Review, 4(3), 195. 

Jeong, I., & Shin, S. J. (2017). High-performance work practices and organizational creativity during organizational 
change: A collective learning perspective. Journal of Management, 0149206316685156. 

Labitzke, G., Svoboda, S., & Schultz, C. (2014). The role of dedicated innovation functions for innovation process 
control and performance–an empirical study among hospitals. Creativity and Innovation Management, 23(3), 235-
251. 

Lazzarotti, V., Manzini, R., Nosella, A., & Pellegrini, L. (2016). Collaborations with scientific partners: The 
mediating role of the social context in fostering innovation performance. Creativity and Innovation Management, 
25(1), 142-156. 



 

 

Lefebvre, V. M., Raggi, M., Viaggi, D., Sia‐Ljungström, C., Minarelli, F., Kühne, B., & Gellynck, X. (2014). SMEs' 
preference for innovation networks: A choice experimental approach. Creativity and Innovation Management, 23(4), 
415-435. 

Liu, W., Zhang, P., Liao, J., Hao, P., & Mao, J. (2016). Abusive supervision and employee creativity: The mediating 
role of psychological safety and organizational identification. Management Decision, 54(1), 130-147. 

Magazzini, L., Pammolli, F., & Riccaboni, M. (2016). Real Options and Incremental Search in Pharmaceutical R&D 
Project Portfolio Management. Creativity and Innovation Management, 25(2), 292-302. 

Manohar, S. S., & Pandit, S. R. (2014). Core values and beliefs: A study of leading innovative organizations. Journal 
of Business Ethics, 125(4), 667-680. 

Matzler, K., Uzelac, B., & Bauer, F. (2014). The role of intuition and deliberation for exploration and exploitation 
success. Creativity and Innovation Management, 23(3), 252-263. 

Michelino, F., Lamberti, E., Cammarano, A., & Caputo, M. (2015). Measuring open innovation in the 
Bio‐Pharmaceutical industry. Creativity and Innovation Management, 24(1), 4-28. 

Mina, A., Bascavusoglu-Moreau, E., & Hughes, A. (2014). Open service innovation and the firm's search for 
external knowledge. Research Policy, 43(5), 853-866. 

Mostafa, M. (2005). Factors affecting organisational creativity and innovativeness in Egyptian business 
organisations: an empirical investigation. Journal of Management Development, 24(1), 7-33. 

Nadkarni, S., & Chen, J. (2014). Bridging yesterday, today, and tomorrow: CEO temporal focus, environmental 
dynamism, and rate of new product introduction. Academy of Management Journal, 57(6), 1810-1833. 

Naranjo‐Valencia, J. C., Jimenez‐Jimenez, D., & Sanz‐Valle, R. (2017). Organizational culture and radical 
innovation: Does innovative behavior mediate this relationship?. Creativity and Innovation Management, 26(4), 407-
417. 

Ozer, M., Demirkan, I., &Gokalp, O. N. (2013). Collaboration networks and innovation: does corporate lobbying 
matter?.Journal of Strategy and Management, 6(3), 286-308. 

Pahnke, E. C., Katila, R., & Eisenhardt, K. M. (2015). Who takes you to the dance? How partners’ institutional 
logics influence innovation in young firms. Administrative Science Quarterly, 60(4), 596-633. 

Park, R., & Kruse, D. (2014). Group incentives and financial performance: the moderating role of innovation. 
Human Resource Management Journal, 24(1), 77-94. 

Riivari, E., & Lämsä, A. M. (2014). Does it pay to be ethical? Examining the relationship between organisations’ 
ethical culture and innovativeness. Journal of Business Ethics, 124(1), 1-17. 

Schmid, T., Achleitner, A. K., Ampenberger, M., & Kaserer, C. (2014). Family firms and R&D behavior–New 
evidence from a large-scale survey. Research Policy, 43(1), 233-244. 

Scuotto, V., Santoro, G., Bresciani, S., & Del Giudice, M. (2017). Shifting intra‐and inter‐organizational innovation 
processes towards digital business: An empirical analysis of SMEs. Creativity and Innovation Management, 26(3), 
247-255. 

Sierzchula, W., Bakker, S., Maat, K., & Wee, B. (2015). Alliance formation in the automobile sector during an era of 
ferment. Creativity and Innovation Management, 24(1), 109-122. 

Slater, S. F., Hult, G. T. M., & Olson, E. M. (2010). Factors influencing the relative importance of marketing 
strategy creativity and marketing strategy implementation effectiveness. Industrial Marketing Management, 39(4), 
551-559. 

Tang, Y., Li, J., & Yang, H. (2015). What I see, what I do: How executive hubris affects firm innovation. Journal of 
Management, 41(6), 1698-1723. 

Tzabbar, D., & Margolis, J. (2017). Beyond the Startup Stage: The Founding Team’s Human Capital, New Venture’s 
Stage of Life, Founder–CEO Duality, and Breakthrough Innovation. Organization Science, 28(5), 857-872. 

Von Nordenflycht, A. (2007). Is public ownership bad for professional service firms? Ad agency ownership, 
performance, and creativity. Academy of Management Journal, 50(2), 429-445. 



 

 

Yeh-Yun Lin, C., & Liu, F. C. (2012). A cross-level analysis of organizational creativity climate and perceived 
innovation: The mediating effect of work motivation. European Journal of Innovation Management, 15(1), 55-76. 

Zampetakis, L. A., Gruys, M. L., & Dewett, T. (2014). Ideas and Implementation: The Effective Implementation of 
Novel Marketing Programmes in Small‐to Medium‐Sized Greek Firms. Creativity and Innovation Management, 
23(2), 168-182. 

Zdunczyk, K., & Blenkinsopp, J. (2007). Do organisational factors support creativity and innovation in Polish 
firms?. European Journal of Innovation Management, 10(1), 25-40. 

 

Excluded Because Creativity Was Measured at the Country Level of Analysis (Three) 
Colovic, A., & Lamotte, O. (2015). Technological Environment and Technology Entrepreneurship: A 
Cross‐Country Analysis. Creativity and Innovation Management, 24(4), 617-628. 

Fang, Z., Xu, X., Grant, L. W., Stronge, J. H., & Ward, T. J. (2016). National Culture, Creativity, and Productivity: 
What’s the Relationship with Student Achievement?. Creativity Research Journal, 28(4), 395-406. 

Rossberger, R. J. (2014). National personality profiles and innovation: The role of cultural practices. Creativity and 
Innovation Management, 23(3), 331-348. 

 

Excluded Because The Study Did Not Measure Creativity (Forty-five) 
Andersen, K. V. (2013). The problem of embeddedness revisited: Collaboration and market types. Research Policy, 
42(1), 139-148. 

Behrens, J. (2016). A Lack of insight: An experimental analysis of R&D managers’ decision making in innovation 
portfolio management. Creativity and Innovation Management, 25(2), 239-250. 

Ceylan, C., Dul, J., & Aytac, S. (2008). Can the office environment stimulate a manager's creativity?.Human Factors 
and Ergonomics in Manufacturing & Service Industries, 18(6), 589-602. 

Chang, C. C., Yao, S. N., Chen, S. A., King, J. T., & Liang, C. (2016). Imagining Garage Start-Ups: Interactive 
Effects of Imaginative Capacities on Entrepreneurial Intention. Creativity Research Journal, 28(3), 289-297. 

Christensen, K., Nørskov, S., Frederiksen, L., & Scholderer, J. (2017). In search of new product ideas: Identifying 
ideas in online communities by machine learning and text mining. Creativity and Innovation Management, 26(1), 17-
30. 

Cirella, S., Canterino, F., Guerci, M., & Shani, A. B. R. (2016). Organizational learning mechanisms and creative 
climate: Insights from an Italian fashion design company. Creativity and Innovation Management, 25(2), 211-222. 

Damanpour, F., & Schneider, M. (2006). Phases of the adoption of innovation in organizations: Effects of 
environment, organization and top managers. British Journal of Management, 17(3), 215-236. 

de Buisonjé, D. R., Ritter, S. M., de Bruin, S., ter Horst, J. M. L., & Meeldijk, A. (2017). Facilitating creative idea 
selection: The combined effects of self-affirmation, promotion focus and positive affect. Creativity Research 
Journal, 29(2), 174-181. 

Delmestri, G., Montanari, F., & Usai, A. (2005). Reputation and strength of ties in predicting commercial success 
and artistic merit of independents in the italian feature film industry. Journal of Management Studies, 42(5), 975-
1002. 

Eling, K., Langerak, F., & Griffin, A. (2015). The Performance effects of combining rationality and intuition in 
making early new product idea evaluation decisions. Creativity and Innovation Management, 24(3), 464-477. 

Eschleman, K. J., Mathieu, M., & Cooper, J. (2017). Creating a Recovery Filled Weekend: The Moderating Effect of 
Occupation Type on the Relationship between Non-work Creative Activity and State of Feeling Recovered at Work. 
Creativity Research Journal, 29(2), 97-107. 



 

 

Frederiksen, M. H., & Knudsen, M. P. (2017). From Creative Ideas to Innovation Performance: The Role of 
Assessment Criteria. Creativity and Innovation Management, 26(1), 60-74. 

Gambardella, A., Ganco, M., & Honoré, F. (2014). Using what you know: Patented knowledge in incumbent firms 
and employee entrepreneurship. Organization Science, 26(2), 456-474. 

Gilson, L. L., Mathieu, J. E., Shalley, C. E., & Ruddy, T. M. (2005). Creativity and standardization: complementary 
or conflicting drivers of team effectiveness?.Academy of Management Journal, 48(3), 521-531. 

Groves, K. S., & Vance, C. M. (2015). Linear and nonlinear thinking: A multidimensional model and measure. The 
Journal of Creative Behavior, 49(2), 111-136. 

Harrison, S. H., & Dossinger, K. (2017). Pliable Guidance: A Multilevel Model of Curiosity, Feedback Seeking, and 
Feedback Giving in Creative Work. Academy of Management Journal, 60(6), 2051-2072. 

Hartley, K. A., & Plucker, J. A. (2014). Teacher use of creativity-enhancing activities in Chinese and American 
elementary classrooms. Creativity Research Journal, 26(4), 389-399. 

Hong, S. W., & Lee, J. S. (2015). Nonexpert evaluations on architectural design creativity across cultures. Creativity 
Research Journal, 27(4), 314-321. 

Ibérico Nogueira, S., Almeida, L., Garcês, S., Pocinho, M., & Wechsler, S. (2016). The style troika model: A 
structural model of the thinking and creating styles scale. The Journal of Creative Behavior, 50(4), 333-346. 

Kawakami, T., & Parry, M. E. (2015). The Adoption of Electronic Innovations with Indirect Network Externalities 
that Compete with Standalone Physical Products. Creativity and Innovation Management, 24(3), 430-448. 

Keem, S., Shalley, C. E., Kim, E., & Jeong, I. (2018). Are creative individuals bad apples? A dual pathway model of 
unethical behavior. Journal of Applied Psychology, 103(4), 416-431. 

Kim, B. H., & Yu, J. (2015). Level of creativity and attitudes toward an advertisement. Creativity Research Journal, 
27(2), 133-138. 

Kozbelt, A., Dexter, S., Dolese, M., Meredith, D., & Ostrofsky, J. (2015). Regressive imagery in creative 
Problem‐Solving: Comparing verbal protocols of expert and novice visual artists and computer programmers. The 
Journal of Creative Behavior, 49(4), 263-278. 

Lee, H., Kim, J., Ryu, Y., & Song, S. (2015). Do people use their implicit theories of creativity as general theories?. 
The Journal of Creative Behavior, 49(2), 77-93. 

Lee, S. Y., & Min, J. (2016). The profiles of creative potential and personality characteristics of adult professionals. 
Creativity Research Journal, 28(3), 298-309. 

Leso, G., Dias, G., Ferreira, J. P., Gama, J., & Couceiro, M. S. (2017). Perception of creativity and game intelligence 
in soccer. Creativity Research Journal, 29(2), 182-187. 

Livingstone, L. P., Nelson, D. L., & Barr, S. H. (1997). Person-environment fit and creativity: an examination of 
supply-value and demand-ability versions of fit. Journal of Management, 23(2), 119-146. 

Ma, R., Huang, Y. C., &Shenkar, O. (2011). Social networks and opportunity recognition: A cultural comparison 
between Taiwan and the United States. Strategic Management Journal, 32(11), 1183-1205. 

Maritz, A. (2010). Networking, entrepreneurship and productivity in universities. Innovation: Management, Policy & 
Practice, 12(1), 18-25. 

Mehra, A., Kilduff, M., & Brass, D. J. (2001). The social networks of high and low self-monitors: Implications for 
workplace performance. Administrative Science Quarterly, 46(1), 121-146. 

Middlewood, B. L., Gallegos, J., & Gasper, K. (2016). Embracing the Unusual: Feeling Tired and Happy is 
Associated With Greater Acceptance of Atypical Ideas. Creativity Research Journal, 28(3), 310-317. 

Moneta, G. B. (2012). Opportunity for creativity in the job as a moderator of the relation between trait intrinsic 
motivation and flow in work. Motivation and Emotion, 36(4), 491-503. 

Puech, L., & Durand, T. (2017). Classification of time spent in the intrapreneurial process. Creativity and Innovation 
Management, 26(2), 142-151. 



 

 

Ramos, S. J., & Puccio, G. J. (2014). Cross-cultural studies of implicit theories of creativity: A comparative analysis 
between the United States and the main ethnic groups in Singapore. Creativity Research Journal, 26(2), 223-228. 

Sacchetti, S., & Tortia, E. C. (2013). Satisfaction with creativity: A study of organizational characteristics and 
individual motivation. Journal of Happiness Studies, 14(6), 1789-1811. 

Sarooghi, H., Libaers, D., & Burkemper, A. (2015). Examining the relationship between creativity and innovation: A 
meta-analysis of organizational, cultural, and environmental factors. Journal of Business Venturing, 30(5), 714-731. 

Schnurr, B. (2017). How my product works and how it looks: Effects of functional and aesthetic co‐creation and the 
role of product expertise. Creativity and Innovation Management, 26(2), 152-159. 

Tang, C., & Kaufman, J. C. (2017). Personal characteristics that distinguish creative scientists from less creative 
scientists. The Journal of Creative Behavior, 51(3), 204-215. 

Tang, C., Baer, J., & Kaufman, J. C. (2015). Implicit theories of creativity in computer science in the United States 
and China. The Journal of Creative Behavior, 49(2), 137-156. 

Tortoriello, M., McEvily, B., & Krackhardt, D. (2014). Being a catalyst of innovation: The role of knowledge 
diversity and network closure. Organization Science, 26(2), 423-438. 

Vincent, L. C., & Kouchaki, M. (2016). Creative, rare, entitled, and dishonest: How commonality of creativity in 
one’s group decreases an individual’s entitlement and dishonesty. Academy of Management Journal, 59(4), 1451-
1473. 

Wang, C. C., Ho, H. C., Cheng, C. L., & Cheng, Y. Y. (2014). Application of the Rasch Model to the measurement 
of creativity: The Creative Achievement Questionnaire. Creativity Research Journal, 26(1), 62-71. 

Wang, B., Duan, H., Qi, S., Hu, W., & Zhang, H. (2017). When a Dog Has a Pen for a Tail: the Time Course of 
Creative Object Processing. Creativity Research Journal, 29(1), 37-42. 

Zhang, D. (2015). Industrial designers: are you ready for foreign markets? Assessing designer confidence and 
prediction accuracy in a transnational marketing context. Creativity and Innovation Management, 24(3), 449-463. 

Zhou, J., Wang, X. M., Song, L. J., & Wu, J. (2017). Is it new? Personal and contextual influences on perceptions of 
novelty and creativity. Journal of Applied Psychology, 102(2), 180. 

 
Excluded Because Effect Sizes Could not be Coded into One of the Three Considered 
Amabile’s Creativity Components (Fifty-eight) 
Acar, S., Burnett, C., & Cabra, J. F. (2017). Ingredients of creativity: Originality and more. Creativity Research 
Journal, 29(2), 133-144. 

Açıkgöz, A., & Günsel, A. (2016). Individual creativity and team climate in software development projects: The 
mediating role of team decision processes. Creativity and Innovation Management, 25(4), 445-463. 

Ahmed, F., Shahzad, K., Aslam, H., Bajwa, S. U., & Bahoo, R. (2016). The Role of Collaborative Culture in 
Knowledge Sharing and Creativity among Employees. Pakistan Journal of Commerce & Social Sciences, 10(2). 

Ahmetoglu, G., Dobbs, S., Furnham, A., Crump, J., Chamorro-Premuzic, T., & Bakhshalian, E. (2016). Dark side of 
personality, intelligence, creativity, and managerial level. Journal of Managerial Psychology, 31(2), 391-404. 

Ali Taha, V., Sirkova, M., & Ferencova, M. (2016). The impact of organizational culture on creativity and 
innovation. Polish Journal of Management Studies, 14. 

Amabile, T. M., Schatzel, E. A., Moneta, G. B., & Kramer, S. J. (2004). Leader behaviors and the work environment 
for creativity: Perceived leader support. Leadership Quarterly, 15(1), 5-32. 

Aubke, F. (2014). Creative Hot Spots: A Network Analysis of German Michelin‐Starred Chefs. Creativity and 
Innovation Management, 23(1), 3-14. 

Audia, P. G., & Goncalo, J. A. (2007). Past success and creativity over time: A study of inventors in the hard disk 
drive industry. Management Science, 53 (1), 1-15. 



 

 

Báez, J. M., Bergua, J. A., & Pac, D. (2014). The creative class and the creative economy in Spain. Creativity 
Research Journal, 26(4), 418-426. 

Bai, Y., Lin, L., & Li, P. P. (2016). How to enable employee creativity in a team context: A cross-level mediating 
process of transformational leadership. Journal of Business Research, 69(9), 3240-3250. 

Beaudry, C., & Kananian, R. (2013). Follow the (industry) money–The Impact of science networks and industry-to-
university contracts on academic patenting in nanotechnology and biotechnology. Industry and Innovation, 20(3), 
241-260. 

Bénabou, R., Ticchi, D., & Vindigni, A. (2015). Religion and innovation. American Economic Review, 105(5), 346-
51. 

Bennett, R., & Savani, S. (2011). Sources of New Ideas for Charity Fundraising: An Empirical Study. Creativity and 
Innovation Management, 20(2), 121-138. 

Björk, J., Di Vincenzo, F., Magnusson, M., & Mascia, D. (2011). The impact of social capital on ideation. Industry 
and Innovation, 18(6), 631-647. 

Caniëls, M. C., & Rietzschel, E. F. (2015). Organizing creativity: Creativity and innovation under constraints. 
Creativity and Innovation Management, 24(2), 184-196. 

Casanueva, C., & Gallego, Á. (2010). Social capital and individual innovativeness in university research networks. 
Innovation, 12(1), 105-117. 

Černe, M., Nerstad, C. G., Dysvik, A., & Škerlavaj, M. (2014). What goes around comes around: Knowledge hiding, 
perceived motivational climate, and creativity. Academy of Management Journal, 57(1), 172-192. 

Charyton, C., DeDios, S. L., & Nygren, T. E. (2015). Scientific productivity and idea acceptance in Nobel laureates. 
The Journal of Creative Behavior, 49(4), 245-262. 

Chen, M. H., & Chang, Y. C. 2005. The dynamics of conflict and creativity during a project's life cycle: a 
comparative study between service-driven and technology-driven teams in Taiwan. International Journal of 
Organizational Analysis, 13(2), 127-150. 

Cheung, M. F., & Wong, C. S. (2011). Transformational leadership, leader support, and employee creativity. 
Leadership & Organization Development Journal, 32(7), 656-672. 

Cirella, S. (2016). Organizational variables for developing collective creativity in business: A case from an Italian 
fashion design company. Creativity and Innovation Management, 25(3), 331-343. 

Ekvall, G., & Ryhammar, L. (1998). Leadership style, social climate and organizational outcomes: A study of a 
Swedish University College. Creativity and Innovation Management, 7(3), 126-130. 

Ekvall, G., & Ryhammar, L. (1999). The creative climate: Its determinants and effects at a Swedish university. 
Creativity Research Journal, 12(4), 303-310. 

Forti, E., Franzoni, C., & Sobrero, M. (2013). Bridges or isolates? Investigating the social networks of academic 
inventors. Research Policy, 42(8), 1378-1388. 

Gevers, J. M., &Demerouti, E. (2013). How supervisors' reminders relate to subordinates' absorption and creativity. 
Journal of Managerial Psychology, 28(6), 677-698. 

Ghorbani, M., & Ahmadi, S. (2011). Relationship between employee's empowerment dimensions and creativity 
Improvement in educational organizations. Middle-East Journal of Scientific Research, 10(2), 213-217. 

Glăveanu, V. P. (2014). Revisiting the “art bias” in lay conceptions of creativity. Creativity Research Journal, 26(1), 
11-20. 

Gong, Y., Kim, T. Y., Zhu, J., & Lee, D. R. (2013). A multilevel model of team goal orientation, information 
exchange, and creativity. Academy of Management Journal, 56(3), 827-851. 

Han, G. H., Harms, P. D., & Bai, Y. (2017). Nightmare bosses: The impact of abusive supervision on employees’ 
sleep, emotions, and creativity. Journal of Business Ethics, 145(1), 21-31. 



 

 

Hirst, G., Van Knippenberg, D., Zhou, J., Quintane, E., & Zhu, C. (2015). Heard it through the grapevine: Indirect 
networks and employee creativity. Journal of Applied Psychology, 100(2), 567. 

Hon, A. H. (2011). Enhancing employee creativity in the Chinese context: The mediating role of employee self-
concordance. International Journal of Hospitality Management, 30(2), 375-384. 

Im, S., & Workman Jr, J. P. (2004). Market orientation, creativity, and new product performance in high-technology 
firms. Journal of Marketing, 68(2), 114-132. 

Kathan, W., Hutter, K., Füller, J., & Hautz, J. (2015). Reciprocity vs. Free‐Riding in Innovation Contest 
Communities. Creativity and Innovation Management, 24(3), 537-549. 

Khalili, A. (2016). Linking transformational leadership, creativity, innovation, and innovation-supportive climate. 
Management Decision, 54(9), 2277-2293. 

Kirkhaug, R. (2009). Loyalty and creativity in a disciplinary organization. The Journal of Creative Behavior, 43(2), 
135-147. 

Lebuda, I., & Karwowski, M. (2016). Written on the Writer’s Face: Facial Width-to-Height Ratio among Nominees 
and Laureates of the Nobel Prize in Literature. Creativity Research Journal, 28(2), 207-211. 

Leon, S. A., Altmann, L. J., Abrams, L., Gonzalez Rothi, L. J., & Heilman, K. M. (2014). Divergent task 
performance in older adults: declarative memory or creative potential?. Creativity research journal, 26(1), 21-29. 

Li, W., Yang, W., Li, W., Li, Y., Wei, D., Li, H., ... & Zhang, Q. (2015). Brain structure and resting-state functional 
connectivity in university professors with high academic achievement. Creativity Research Journal, 27(2), 139-150. 

Liao, C. H. (2010). How to improve research quality? Examining the impacts of collaboration intensity and member 
diversity in collaboration networks. Scientometrics, 86(3), 747-761. 

Liden, R. C., Wayne, S. J., Liao, C., & Meuser, J. D. (2014). Servant leadership and serving culture: Influence on 
individual and unit performance. Academy of Management Journal, 57(5), 1434-1452. 

Malingumu, W., Stouten, J., Euwema, M., & Babyegeya, E. (2016). Servant leadership, organisational citizenship 
behavior and creativity: The mediating role of team-member exchange. Psychologica Belgica, 56(4), 1-15. 

McFadyen, M. A., Semadeni, M., & Cannella Jr, A. A. (2009). Value of strong ties to disconnected others: 
Examining knowledge creation in biomedicine. Organization Science, 20(3), 552-564. 

Mittal, S., & Dhar, R. L. (2016). Effect of green transformational leadership on green creativity: A study of tourist 
hotels. Tourism Management, 57, 118-127. 

Mobarakeh, N. S. (2011). The relation between the organizational culture and creativity of managers and experts of 
Khuzestan physical education organization. Procedia-Social and Behavioral Sciences, 15, 3648-3650. 

Mohamed, A. D. (2016). The effects of modafinil on convergent and divergent thinking of creativity: a randomized 
controlled trial. The Journal of Creative Behavior, 50(4), 252-267. 

Mousavi, S. H., Heidary, A., & Pour, F. K. (2011). The relationship between leadership styles and physical education 
teachers' creativity. International Journal of Academic Research in Business and Social Sciences, 1(3), 82-84. 

Muñoz-Doyague, M. F., & Nieto, M. (2012). Individual creativity performance and the quality of interpersonal 
relationships. Industrial Management & Data Systems, 112(1), 125-145. 

Palmiero, M., Di Giacomo, D., & Passafiume, D. (2016). Can creativity predict cognitive reserve?. The Journal of 
Creative Behavior, 50(1), 7-23. 

Rahim, M. A. (2014). A structural equations model of leaders' social intelligence and creative performance. 
Creativity and Innovation Management, 23(1), 44-56. 

Randel, A. E., Jaussi, K. S., & Wu, A. (2011). When does being creative lead to being rated as creative? The 
moderating role of perceived probability of successfully bringing ideas to a supervisor's attention. Creativity 
Research Journal, 23(1), 1-8. 

Rasulzada, F., & Dackert, I. (2009). Organizational creativity and innovation in relation to psychological well-being 
and organizational factors. Creativity Research Journal, 21(2-3), 191-198. 



 

 

Ren, F., & Zhang, J. (2015). Job stressors, organizational innovation climate, and employees’ innovative behavior. 
Creativity Research Journal, 27(1), 16-23. 

Schulze, A. D., Stade, M. J. C., & Netzel, J. (2014). Conflict and conflict management in innovation processes in the 
life sciences. Creativity and Innovation Management, 23(1), 57-75. 

Son, S., & Kim, D. Y. (2016). The Role of Perceived Feedback Sources’ Learning-Goal Orientation on Feedback 
Acceptance and Employees’ Creativity. Journal of Leadership & Organizational Studies, 23(1), 82-95. 

Tang, C., & Naumann, S. E. (2016). The impact of three kinds of identity on research and development employees’ 
incremental and radical creativity. Thinking Skills and Creativity, 21, 123-131. 

Van Dyne, L., Jehn, K. A., & Cummings, A. (2002). Differential effects of strain on two forms of work performance: 
individual employee sales and creativity. Journal of Organizational Behavior, 23(1), 57-74. 

Yu, F., Peng, T., Peng, K., Zheng, S. X., & Liu, Z. (2016). The Semantic Network Model of creativity: Analysis of 
online social media data. Creativity Research Journal, 28(3), 268-274. 

Zhang, S., Zhang, M., & Zhang, J. (2014). An exploratory study on DRD2 and creative potential. Creativity 
Research Journal, 26(1), 115-123. 

 

Excluded Because There Were Not Hofstede Dimensions for the Country (One) 
Nejadirani, F., Abbaszadeh, M. S., & Rasouli, R. (2012). The relationship between knowledge culture and employee 
creativity in the state-run organizations of West Azerbaijan Province. African Journal of Business Management, 
6(38), 10371-10380. 

 
Excluded Because of Insufficient Information on Effect Sizes (Eight) 
Arrighi, P. A., Le Masson, P., & Weil, B. (2015). Addressing constraints creatively: how new design software helps 
solve the dilemma of originality and feasibility. Creativity and Innovation Management, 24(2), 247-260. 

Azadegan, A., Bush, D., & Dooley, K. J. (2008). Design creativity: static or dynamic capability?. International 
Journal of Operations & Production Management, 28(7), 636-662. 

Barrett, H., Balloun, J. L., & Weinstein, A. (2005). The impact of creativity on performance in non-profits. 
International Journal of Nonprofit and Voluntary Sector Marketing, 10(4), 213-223. 

Baumann, O., & Stieglitz, N. (2014). Rewarding value‐creating ideas in organizations: The power of low‐powered 
incentives. Strategic Management Journal, 35(3), 358-375. 

Kwon, J., Lee, M., & Kim, H. R. (2015). Does a creative designer necessarily translate into the creative design of a 
product? Exploring factors facilitating the creativity of a new product. Creativity and Innovation Management, 24(4), 
675-692. 

Lee, I. R., & Kemple, K. (2014). Preservice teachers' personality traits and engagement in creative activities as 
predictors of their support for children's creativity. Creativity Research Journal, 26(1), 82-94. 

Marín‐Idárraga, D. A., Hurtado González, J. M., & Cabello Medina, C. (2016). The Antecedents of 
Exploitation‐Exploration and Their Relationship with Innovation: A Study of Managers' Cognitive Maps. Creativity 
and Innovation Management, 25(1), 18-37. 

Travis, F., & Lagrosen, Y. (2014). Creativity and brain-functioning in product development engineers: a canonical 
correlation analysis. Creativity Research Journal, 26(2), 239-243. 

 

 


